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Global Nexus is a digital growth company specialized in building integrated solutions that help businesses strengthen their presence,
improve customer communication, and organize their digital tools with a more professional approach.
We do not treat marketing, design, websites, and business systems as separate services. We see them as connected parts of one digital
experience designed to help each business appear with clarity, build trust, and grow with confidence.
Our work starts with understanding the business, its audience, and its goals, then translating this understanding into clear digital
solutions that support visibility, communication, and long-term growth.
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SERVICES

Web Development Branding & Visual Identity
Social Media Management Media Buying
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s How We Think

Our Approach
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Export & Agriculture

Food & Beverage

Medical & Healthcare

Retail & Local Brands

Beauty & Cosmetics

Beauty & Cosmetics
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MAIN LOGO
Pure Land logo designed for a fresh
fruits and vegetables export compary.

PL MONOGRAM
The logo combines the ltters 7 and
Linto:a single ntegrated symbol

The merged eters create the shape of
strawberry, representing one of the
ompany’s most important export

Deep Strawbery Red
HEX 07152

CMYK: 19,99, 100, 10

STRAWBERRY SHAPE —/

AGRICULTURAL IDENTITY
—\ /— The green leaves at the top reinforce the
connecion to agricultre, freshness,
natural products, and arm-origin
T NG produce.

TRk

\— TYPOGRAPHY

Elegant seif typography that
communicates qualiy. relabiity,
professionalism,and premium export
Standards

COLOR PALETTE

Bright Berry Red Natural Leaf Green Fresh Light Green
HEX #FF4355 HEX 147863 HEX #7ED3S7
CMYK:0, 86, 67,0 CMYK:75, 28, 100, 13 CMYK:51,0,86,0

~

PUREL

PURE L

Pure Land - Pu|




MAIN LOGO

DoDo Coffee & Bazaa, a speciaty coffee:

brand that combines preium caffee culiure
Wit 3 warm and memorable visual ideniity. )/

COFFEE CUP SYMBOL

The main icon is bult around a coffee
up instanly communicating the brand's
Gore product and café experience.

LETTER D INTEGRATION
The letter D, the sttt o the
brand name, s creatively integrated
e the ot ¢ o s
jnizable manogram.

COFFEE BEAN CONCEPT
Theintemal shape of e fter
{ancd 10 resemie a offe bean,
creating 2 irect comnection between the
brandidentity and the caffee industy.

CorrEE & Bazaar

COLOR PALETTE

Pistachio Green -
eyl Pt o - Dog

HEX 478873 (Appro)
CMYK:31,0,36,0 Vo

® @ 0 @0

STEAMELEMENT

The rising steam above the cup symbalizes
reshness,warmith, handcrafed coffee, and
{he nving SmoSShere ofhecar.

1\0 A—
S ——— T

Elegant seif ypography th
commincatesqalt o fsteation,
¥, and premium café culure.

DESIGN CONCEPT

Acreatve fusion between 3 coffee cup,
the letter 0’ and a coffee bean, ormin
a memorable visual iy that Instantl
reflecs the essence of the brand,

Coffee Brown Softivory / Cream
HEX 9504037 (Approx.) HEX4FSFOES (Appror)
CMYK57,32,60,8  CMYK:48,66,71,48 CMYK:4,4,10,0
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MAIN LOGO _——— AGRICULTURAL CONCEPT
HGRO MART agicuuel epor ,\ / The organic shape reflects
rand

X agriculture, freshness, oultivation,
and export quality.

"\ Page 18

A
ARTICHOKE SYMBOL —\ /— TYPOGRAPHY G MA

Thejcon creatialyntogrtes the Modern professional typography Murodov
letter A" within an artichoke shape, that communicates trust, qualty, i
esenting one of e and intemational standars
company's key export products.

LETTERA F— DESIGN CONCEPT
K riorogian seamiessy A visual fsionbetwearhie
Therged nto the symbol o creath ompany's inflal rd an arlchoke, / \
b BBl St comeein
ooty Bt e S ana e ot
oo, AGRG MART
COLOR PALETTE

Green Black White
HEX #1A6C3A HEX 4000000 HEX 4FFFFFF
CMYK: 86, 36,94, 30 CMYK: 75, 68, 69, 90 MYK:0,0,0,0




MAIN LOGO

Amodern rel estate and mmvmml;
company ety that reflects grovh,
velopment, and

hectural cetence

BUILDING STRUCTURE
Thevaningheits of e s\nmuru

T
dovlopron SipanSo g
i e e estate ector

SKYLINE CONCEPT

The arangementofthefoms et
recognzabiectysyine r!pvexemmg
consticlon, ivesen ppotiniies
modern uban development.

fropi
CMYK: 25,37, 84,2

TYPOGRAPHY

ARCHITECTURAL S‘(MBOL
/— Thelogois built from 2
ot Bk

moder buildings and urban skylines.

nal Avabic typography that
mwmsmmnm«y,wmesmmsm
and long e marketpres

COLOR PALETTE

Deep Blue Dark Blue
fripco) HEX#1A2086 HEX 8081433
CMYK: 6, 15, 74,0 CMYK: 98, 86, 41,38 CMYK:93, 79, 52,64
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MAINLOGO
S gt orgrtand \ /‘
spealing syt 1

LETTERE "
The main letterform serves as the
foundation ofth brand mark creaing
: &

strong and recognizable monogea

e \_,
muaiinsie — EL-NAGAH

AGRICULTURAL IDENTITY
The camamanon of (yno%ﬂuny and
S e

comp:
high mmy Tals and egeiabes

TYPOGRAPHY.
Elegant serif typography that

s growth, o A seamless

Cultvation,sustainabilf
Ao s . into a visual representation of a grulure,
reshness, and natura products

COLOR PALETTE
White Black Primary Green
HEXFFFFEF HEX 4000000 HEX 4325622

MYK:4,2,2,0 CMYK: 75, 68, 69, 90 CMYK: 78, 42,99,39

trust, quallt
export standards.

Secondary Green
WX 720957

CMYK: 53,0,88,0

EL-NAG

| i

) @)

EL-NAGAH
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V."’ 7 Agricultural Export: Fresh & Frozen Produce

B Services Provided

Website Development Product Presentation
Digital Positioning > Social Media Designs
Website Content Structure > User Experience Flow

Visual Direction
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é'.\\ Agro Mart

\..,’ 7 Agricultural Export / Packaged Food Products
{3 Services Provided

& Branding & Visual Identity
> Website Development

> Packaging Visual Direction
i Digital Positioning

A aadon »

@ Positioning ®
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> Social Media Designs
2 Product Presentation
> User Experience Flow
> Full Digital Presence Direction
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Paid Ads & Performancé
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THANK YOU

for Reviewing Our Portfolio

Let's build a clearer digital presence for your business.

PEOW



